This is a unique opportunity you can’t pass up!
Normally, films are funded by investments made before production starts. No Burgers for Bigfoot is a finished product that has already proven to be a great film which has a significant audience. Our film is different because the actual production of the film was funded entirely by the filmmaker. Because of this we are able to offer a much safer investment opportunity. 
· Most independent films cost around $25,000-30,000 a unit for a film that might never get made (and if it does, it most likely won’t be any good). We are offering only $5,714 a unit for a film that is not only completed but has been proven great! 
· Test audience of 150 people scored the film a 94% in the top two boxes. 
· Quotes and good reviews are the most effective way to sell a film, and the quotes we have gotten are incredible. (See the quotes link and reviews link for examples.)
· Cinetic contacted us stating they were huge fans of the film and agreed to represent us. 
· Famous actors like Will Ferrell, Adam McKay, and Wendi McLendon-Covey have expressed interest in the film. 
· Our film won Best Comedy at a Hollywood film festival.
· We are in contact with 1,000-1,500 of people in each city who are interested in our type of film. 

· Instead of relying exclusively on traditional print advertising, we also have connections that will allow us to advertise on popular cable TV programs. (TV ads are much more effective than print for film promotion and allow us literally hundreds of commercials per city targeted to the exact audience who will be interested in our film)
· Through our research, we discovered that our audience seems to be much larger than Napoleon Dynamite’s, yet is every bit as passionate. We expect similar word-of-mouth growth that made that movie a hit. The longer it stays in theaters, the more money you get back! (Napoleon Dynamite stayed in theaters for months despite minimal advertising.)

· Because the film is clean, we can utilize large churches to reach thousands per city for free. (They love to support wholesome entertainment.)
· Cinetic will also be spreading the word and creating awareness for the project through their own Print and Advertising. Through them we also have access to the best publicity experts in the film industry. 

· In each city we travel to we will spend every waking moment personally promoting the film each and every week it plays. 
· The title of the film is extremely attention-grabbing, and has been an advantage for our movie every step of the process. Even in a large list of movies, ours is the one that draws the most attention. 
· Our film has proven to spark an incredible amount of word of mouth, which is the most effective advertising. 
· Because of the way our film was made, it lends itself to multiple viewings. Many viewers wanted to come back and see the movie at least twice, bringing new people with them each time. (Some have said that it’s even funnier the second time)

